
 

 

September 23, 2026 

Government Advertising Spending Transparency Act 
 

Background: The Government Advertising Spending Transparency Act (P.A. 104-0077 compiled 
as (5 ILCS 176/15)) requires each State agency, no later than October 1, 2026, and October 1 of 
each year thereafter to:  

1. Report the amount and distribution of its advertising spending to the General 
Assembly. 

2. Post the report on the agency website.  

 

State Fire Marshal Findings:  

The Office of the State Fire Marshal (OSFM) did not make any advertising spending for FY2026. 
As such, there are no names of advertising vendors that received advertising contracts or 
amounts of contracts, no related type/categorizations of entities that received advertising 
spending, and no subject matter of advertising to report. 

 

 

 

 


